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The EU approach to forestry and forest products certification schemes is explained in the Council Resolution of 15 December 1998 on a forestry strategy for the European Union
. Article 15 of this resolution states : "priority must be given to the improvement of public and consumer opinion about forestry and forest products, assuring them that forests are managed sustainably, noting that forest certification schemes  are market-based instruments which seek to improve consumer awareness of the environmental qualities of sustainable forest management and to promote the use of wood and forest products as environmentally friendly and renewable raw materials, and that forest certification schemes should be comparable and the performance indicators should be  compatible with internationally agreed principles of sustainable forest management principles and, furthermore, that they should comply with conditions regarding their voluntary nature,  credibility, transparency, cost efficiency, open access and non-discriminatory character with respect to forest types and owners, and considering that one essential point in ensuring credibility should be the independent audit of forest management."
Certification schemes have proved to be valuable voluntary market based tools to encourage sustainability of forest management and allow consumers to discriminate positively in favour of wood products originating from sustainable managed forests. Apart from being useful in this way, some certification schemes, have managed to gain a considerable degree of trustworthiness and support from stakeholders, member states, environmental non-governmental organizations (NGOs), and the public. 
It is because of this broad acceptance that policy tools such as the EU Green Public Procurement (GPP) Guidelines and the Ecolabel as well as procurement schemes of Member Stateshave included certification schemes among the possible means of verification of wood and wood-based products' compliance with their criteria for environmental performance. However, the Commission does not approve or prefer any particular certification scheme, and both in GPP Guidelines and in the Ecolabel keep open the possibility of an alternative means of evidence to document sustainability. 
Finally, the Commission wishes to recall that Directive 2005/29/EC of the European Parliament and of the Council on Unfair Commercial Practices
 lays down harmonised rules for the fight against unfair commercial practices and contributes to a high level of consumer protection. It ensures that consumers are not misled or exposed to aggressive marketing and that any claim made by traders in the EU is clear, accurate and substantiated, enabling consumers to make informed and meaningful choices. The Directive also aims to ensure, promote and protect fair competition in the area of commercial practices
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